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1 EXECUTIVE SUMMARY 

WP2 is instrumental to achieving TRANSIT objectives and works closely with other WPs to ensure 

two-way communication flows and sharing of information to maximise TRANSIT impact. 

 The deliverable D2.4 Outreach and influence mid-term report of the Horizon Europe project TRANSIT 

forms part of work undertaken within WP2: Communication, Dissemination and Exploitation and 

Task 2.2.  By focusing on engaging and communicating within and beyond the consortium, WP2- 

maximises the project’s impact and supports these objectives. 

The deliverable D2.1 Communication, Dissemination and Exploitation Plan (CDEP) sets out the 

objectives, strategy, and methodology that promote proactive engagement and communication 

strategy and offer the monitoring tools to evaluate their progress over time. 

A mid-term summary of the project's outreach and impact is provided in this deliverable, the D2.4 

Outreach and influence mid-term report. To guarantee timely delivery and distribution of 

communications, it also sets the updated roadmap for M19-M36 in accordance with the tasks, 

schedules, and results of the other WPs. 

During the first period of the project, the communication strategy and tools and the activities 

involving various stakeholders aimed at increasing public knowledge on the TRANSIT project and its 

activities. 

The focus for the next period will be placed on enhancing further adoption and participation in 

TRANSIT activities (trainings, competitions, etc.) and to make use of the developed tools (e.g., 

interactive and educational material) during and after the project lifetime. 
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2 INTRODUCTION 

WP2 Communication, Dissemination and Exploitation aims at communicating TRANSIT objectives and 

supervising this effort at the consortium level. The Communication, Dissemination and Exploitation 

Plan (CDEP) encompasses three aspects: 

1. Through communication activities, TRANSIT aims to raise awareness of its activities, move 

to action, and inform diverse audiences about results. In its broader sense, communication 

refers to reaching out to society and describing research in terms that non-specialists can 

understand. 

2. Dissemination aims to make the action's findings known. Its goal is to convey and 

disseminate knowledge to stakeholders who can best use it and build on the further on the 

project's results to maximise its impact. 

3. Exploitation begins once project results are ready. The CDEP aims to improve the application 

of TRANSIT results for academic, societal, economic, and political goals.  

The CDEP was drafted by UPM (WP2 leader), with input from all partners. To achieve significant 

impact, all consortium members have the responsibility, in line with the Grant Agreement (GA), to 

participate in the communication and dissemination activities of the project .  
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3 COMMUNICATION AND DISSEMINATION ACTIVITIES 

3.1  TRANSIT website 

The TRANSIT website is the project's main information hub and one of the primary vehicles of 

dissemination and interaction with the public seeking information about the project. The domain of 

the website is www.transitproject.eu. The project website was designed in M1 for the launch of the 

TRANSIT project during the consortium’s first face-to-face meeting in MEDPOWER 2022 conference. 

The domain www.transitproject.eu has been booked for ten years, so that the post-project life of the 

website and associated contents can be guaranteed. 

The efficiency of the website is supported by the following criteria: 

 Usability - clear and accessible structure with intuitive navigation 

 Content updating  

 Responsive design compatible with  different devices that our visitors may use 

The project's activities are all easily accessible, and the Web Site map has been created to provide a 

thorough overview of the project. The structure of the Web Site map is as described below: 

The TRANSIT website has a steady visitor flow. 

In terms of absolute site visitors, the website reached 6714 visitors during the last 12 months, with 

an increase of 678 visitors in the past 30 days. This represents an excellent online presence according 

to GoDaddy, which gives to the TRANSIT site a score of 79 (Fig. 1). This score measures the online 

performance compared to online businesses similar to the one of the project. A high score means the 

website is getting good engagement from the visitors. 

Looking at  Google Analytics, where the TRANSIT website signed up on 9th October 2023, it is possible 

to filter website visitors by countries. The overview presented in Fig. 2 indicates that the website has 

been visited from 87 countries around the world, being the top visiting countries: Malta, Spain, and 

the United States. 
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Figure 1. TRANSIT website performance. 

Figure 2. Website visitors by countries. 
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3.2 Social media channels  

Facebook, Twitter, LinkedIn, and Instagram have been selected as the most suitable social media 

platforms for promoting the project's accomplishments, news, and results. UPM will serve as the 

social profiles' moderator, which entails controlling and removing inappropriate content and 

monitoring the appropriateness and relevancy of information that will be released. 

Twitter, Instagram, Facebook, LinkedIn, and YouTube profiles were created in October 2022. The links 

to every page are detailed in the following: 

Twitter @TRANSITproject_ 

 

https://twitter.com/transitproject_ 

This account is fed with the project’s news, highlighting activities, and participation in 

events, meetings, and conferences. All partners contribute to keeping this account alive 

by providing inputs regularly. Partners are also encouraged to provide announcements, 

include the TRANSIT hashtag in relevant posts, and retweet posts from the TRANSIT 

Twitter page. Twitter activity is monitored through Twitter analytics.  

  

Instagram @TRANSITproject_ 

 

https://www.instagram.com/transitproject_/ 

This account is created to share photos and videos highlighting activities, and participation 

in events, meetings, and conferences of TRANSIT projects.  

  

Facebook Transitproject_ 

 

https://facebook.com/people/Transitproject_/100087224121663/ 

Similarly to the Twitter account, this account is fed with the project’s news, highlighting 

activities, and participation in events, meetings, and conferences. Facebook is a social 

networking site with a high level of popularity in some of the countries that are part of 

the consortium, which is why it has been decided to include it in the communication 

strategy. To reach a larger audience, the most pertinent TRANSIT news and content will 

be provided on this profile. 

  

LinkedIn transitproject 

 
https://www.linkedin.com/company/transitproject/ 

UPM manage the LinkedIn account to disseminate official project information to a 

professional audience. Partners regularly contribute to writing posts on LinkedIn using their 
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personal/institutional LinkedIn accounts. In this way, they contribute to raise awareness of 

the project among their contact networks, and the consortium reap the benefits of the 

partners’ combined networks to reach a wider audience.  

  

YouTube transitproject 

 

https://www.youtube.com/channel/UCooGnzquLtHc-5crV9ZGWbg 

The YouTube TRANSIT dedicated channel has been created to allocate the 

promotional videos created as part of the communication and dissemination 

strategy. 

  

The following table shows the main indicators of each social network: 

 

Social media Number of followers Number of posts 

Twitter 121 197 

Instagram 43 34 

Facebook 50 115 

LinkedIn 280 91 

3.2.1 Twitter 
At M18, the TRANSIT’s Twitter profile (Fig. 3) has posted 192 twits, follows 150 accounts and is followed by 122 

accounts. In the last 12 months, TRANSIT Twitter account reached 24864 impressions, with a daily maximum of 

Figure 1. Twitter profile. 
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1679 impressions on 5th September 2023, coinciding with the first educational campaign (4th -8th September 

2023). A Twitter impression is generated every time a person sees a tweet. Twitter impressions are a great way 

of measure the success of a hashtag or a tweet. Twitter impressions are distributed over the last 12 months as 

depicted in Fig. 4. 

 

 

Filtering by posts, one of those belonging to the first educational campaign is the most popular tweet in the last 

12 months, with a total of 1619 impressions and 48 total engagements (Fig. 5). 

Figure 3. Most popular tweet. 

Figure 2. Evolution of Twitter impressions over the last 12 months. 
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3.2.2 Instagram 
The Instagram account of the project has published 34 posts and is followed by 42 people. The most popular 

post on Instagram is the one related to the last consortium meeting in Madrid, 28th November 2023, which 

reached 52 accounts (29 followers and 23 non-followers). 

3.2.3 Facebook 
The TRANSIT project page on Facebook has 50 followers. In the last 90 days, two publications stand out above 

the rest: one related to the survey on societal impact of the energy transition, and the other one announcing 

the competitions and awards that TRANSIT project organizes. The former reached a publication scope of 498 

and 27 interactions, while the latter got 334 and 37, respectively (Fig. 7).  

  

Figure 4. Most popular post on Instagram. 
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3.2.4 LinkedIn 
In the last 12 months, TRANSIT LinkedIn account reached 26737 impressions, with a daily maximum of 2475 

impressions on 14th September 2023, coinciding with the training of the project in Cyprus. LinkedIn impressions 

are distributed over the last 12 months as depicted in Fig, 8. 

 

Figure 5. Most relevant content on the Facebook page over the last 90 days. 

Figure 6. Evolution of LinkedIn impressions over the last 12 months. 
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Filtering by posts, one of those belonging to the training in Cyprus is the most popular post in the last 12 months 

(Fig. 9), with a total of 3331 impressions, 178 interactions, and 52 reactions. Probably this post reached that 

amount of audience due to the fact that the Typhoon HIL, Inc. account reacted to it, which is a LinkedIn profile 

with 15697 followers. 

3.2.5 YouTube 
The YouTube channel of the project (Fig. 10) has published 8 videos related to interviews with policymakers, 

has 7 subscribers, and reached 224 views since the beginning of the project. 

Figure 7. Most popular post on LinkedIn. 

Figure 8. YouTube channel of TRANSIT project. 
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3.3 Newsletters  

The engagement of stakeholders is important. Through Newsletter and the social media people that 

are interested to TRANSIT project can be informed for the upcoming events and all the news 

associated with the project. The newsletter contains supplementary and compact information. 

Therefore, it is not being sent every month, rather when important and engaging activities happen.  

Until now newsletters have been sent in July, August, October and November of 2023 and in January 

2024 (Fig. 11). All the newsletters were to inform and update about activities and engage 

stakeholders of TRANSIT project. The Newsletter mail list contains 327 recipients. The last topic of 

the Newsletter was about a large fair that our Spanish partners participated and about the survey on 

social impact of energy transition. The Newsletter continues to be disseminated through the project 

mail. 

 

Fig. 11. Newsletter of January 2024 
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3.1 Educational campaigns 

Three educational campaigns have been launched by the end of month 12 (September 2023), the 

details of which are shown below: 

Campaign 1 

Topic A general awareness raising campaign on the benefits of renewables. 

Dates Carried out over 5 days, from 4 – 8 September 2023. 

Social Media Used Twitter, with Tweets from the main Transit account retweeted by 
consortium partners. 

Impact 28 Tweets that made a total of 7,874 impressions, 606 engagements, 
149 retweets, and 251 likes.  

 

Campaign 2 

Topic An awareness raising campaign on STEM careers for renewables. 

Dates Carried out over 2 days, from 21 – 22 September 2023. 

Social Media Used Twitter, with Tweets from the main Transit account retweeted by 
consortium partners. 

Impact 7 Tweets that made a total of 1,459 impressions, 143 engagements, 42 
retweets, and 61 likes. 

  

Campaign 3 

Topic A general awareness raising campaign on the benefits of renewables. 

Dates Carried out over 5 days, from 25 – 29 September 2023. 

Social Media Used Facebook, with posts from the main Transit account shared by 
consortium partners in Malta, to coincide with the Sustainability Week 
there. 

Impact Outreach of 831 and 163 visits to the Transit page. 

 

These three campaigns allowed us to test methods of delivering educational campaigns and how 

consortium partners can support their delivery. This information will enable TRANSIT project to shape 

more effective campaigns in future. 

3.2 Scientific publications 

Scientific journals are considered as significant channels to disseminate the TRANSIT project results 

to the relevant scientific community.  
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Up to now, the following scientific publications have been published in relevant journals: 

PUBLICATION 1  

Title Successive convexification algorithms for optimizing power systems 
with energy storage models. 

Authors L. Tziovani; L. Hadjidemetriou; S. Timotheou 

Journal IEEE Transactions on Smart Grid (Open Access) 

Link https://ieeexplore.ieee.org/document/10254570/ 

 

PUBLICATION 2  

Title A new perspective on frequency control in conventional and future 
interconnected power systems. 

Authors Tomislav Baškarad; Ninoslav Holjevac; Igor Kuzle. 

Journal International Journal of Electrical Power and Energy Systems (Open 
Access) 

Link https://doi.org/10.1016/j.ijepes.2023.109731 

 

PUBLICATION 3  

Title Cost Allocation for Inertia and Frequency Response Ancillary Services. 

Authors Carlos Matamala; Luis Badesa; Rodrigo Moreno; Goran Strbac 

Journal IEEE Transactions on Energy Markets 

Link https://arxiv.org/abs/2307.06706 

 

PUBLICATION 4  

Title Simulation of flow based optimal activation of reserves in regional 
balancing markets. 

Authors Petar Krstevski; Aleksandra Krkoleva Mateska; Stefan Borozan; Vasko 
Zdraveski; Vesna Borozan; Rubin Taleski 

Journal Electric Power Systems Research (Open Access) 

Link https://doi.org/10.1016/j.epsr.2024.110146 

 

PUBLICATION 5  

Title A Comprehensive Review of Flexible Power-Point-Tracking Algorithms 
for Grid-Connected Photovoltaic Systems. 
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Authors Sakshi Sharma; Vibhu Jately; Piyush Kuchhal; Peeyush Kala; Brian 
Azzopardi 

Journal MDPI Energies (Open Access) 

Link https://doi.org/10.3390/en16155679 

 

PUBLICATION 6  

Title Renewable energy integration with electric vehicle technology: A review 
of the existing smart charging approaches. 

Authors Pranjal Barman; Lachit Dutta; Sushanta Bordoloi; Anamika Kalita; 
Pronamika Buragohain; Swapna Bharali; Brian Azzopardi 

Journal Renewable and Sustainable Energy Reviews (Open Access) 

Link https://doi.org/10.1016/j.rser.2023.113518 

 

PUBLICATION 7  

Title Performance investigation of state-of-the-art metaheuristic techniques 
for parameter extraction of solar cells/module. 

Authors Abhishek Sharma; Abhinav Sharma; Moshe Averbukh; Vibhu Jately; 
Shailendra Rajput; BrianAzzopardi; Wei Hong Lim 

Journal Scientific Reports (Open Access) 

Link https://doi.org/10.1038/s41598-023-37824-4 

 

PUBLICATION 8  

Title Techno-Economic Evaluation of Energy and CO2 Abatement Measures 
in Urban Environment: A Case Study in Malta. 

Authors Brian Azzopardi; Matthew Zammit 

Journal MDPI Energies (Open Access) 

Link https://doi.org/10.3390/en17020446 

 

3.3 Conferences participation 

Consortium members have also done extensive outreach work through papers presented at 

conferences and included in conference proceedings. The following table lists the papers published 

at conferences up to M18. 
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Title  Authors Conference proceedings 

A novel primary frequency control framework 
for multi-area power systems containing battery 
energy storage systems 

Tomislav Baškarad, Ninoslav 
Holjevac, Igor Kuzle, Hrvoje Pandžić MEDPOWER 2022 

Advantages of the microgrids based on a small-
scale hydropower plants 

V. Adomavičius; G. Šimkonienė; B. 
Azzopardi 

MEDPOWER 2022 

Economic Dispatch of Hydrothermal System 
Teodora D. Denić, Lidija M. 
Korunović 

 (ICEST 2023) 58th 
International Scientific 
Conference on Information, 
Communication and Energy 
Systems and Technologies 

Energy and CO2 abatement costs potential in 
Maltese households 

B. Azzopardi; M. Zammit; G. 
Simkoniene 

MEDPOWER 2022 

Gap Analysis Between the Legislative 
Framework of the Electricity Sector in the 
Republic of North Macedonia and the European 
Legislation 

Aleksandra Krkoleva Mateska, 
Vesna Borozan, Petar Krstevski, 
Stefan Borozan, Rubin Taleski 

CIGRE North Macedonia 2023 

Inertia Estimation Under Normal Operation 
from Generation Units in the Cyprus Power 
System 

M. Elenkova, M. Asprou, L. 
Hadjidemetriou, A. Stavrou, M. 
Michael, C. Panayiotou 

IEEE PowerTech 2023 

Investigating piecewise linear energy storage 
models for optimization in power systems 

L. Tziovani, L. Hadjidemetriou, S. 
Timotheou IEEE PES General Meeting 2023 

Investigation of wave energy harvesting in Malta 
N. Grech; B. Azzopardi; G. 
Šimkonienė 

MEDPOWER 2022 

Long-term unit commitment with combined-
cycle units 

L. Tziovani, M. Asprou, I. Ciornei, P. 
Kolios, L. Hadjidemetriou, A. Lazari, 
R. Tapakis, S. Timotheou 

IEEE PowerTech 2023 

Multi-Objective Optimal Allocation of 
Photovoltaic-Based Distributed Generators in 
Radial Distribution System 

Stevan Rakočević, Martin Ćalasan, 
Saša Mujović 

MEDPOWER 2022 

Repair time factor estimation of the distribution 
network and the value of reliability indexes 
analysis 

G. Šimkonienė; A. Jonaitis; S. 
Gudžius; B. Azzopardi 

MEDPOWER 2022 

Review of fault ride through support schemes 
and a new strategy for low-inertia power 
systems 

K. Kyriakou, L. Hadjidemetriou, C. 
Panayiotou 

IEEE PowerTech 2023 

Ancillary Services Prioritization in Inverters with 
Virtual Synchronous Generator Functionalities 

E. Tekki, L. Hadjidemetriou, M. 
Barragan-Villarejo, F. Jesus Matas-
Diaz, J. M. Maza-Ortega, A. Gomez-
Exposito, M. Polycarpou 

IEEE ISGT Europe 2023 

 

In addition, the consortium has organized panel sessions at different conferences and has 

participated in networking events where TRANSIT has been presented.  

The following table summarizes the most important information from these events.  

 

Event Date  Place Link/Website  Partners  
Type of 
participation  

MEDPOWER 2022 
TRANSIT Special Panel  

07-nov-22 
Valetta 
(Malta) 

https://medpower2022.org/pro
gramme/transitspecialsession/ 

All and 
IAB 

Panel Session 

Socio-ecological Forum 
Skopje '22 

22-nov-22 Skopje (North 
Macedonia) 

https://sef-skopje.mk/ UKIM Panel Session 
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YEA Visiting Energy 
Efficient Laboratories 

11 Apr-23 
Skopje (North 
Macedonia) 

https://webalkans.eu/en/yea/e
vents/yeas-visiting-energy-

efficient-laboratories/ 

UKIM Presentation 

Engineering The Future 28/03/202
3 

Manchester 
(United 
Kingdom) 

 UNIMAN 
and all 

Special Panel 

The Malta Council for 
Science & Technology 
Information Day 

19/04/202
3 Malta  FiR.mt 

Invited: Hints and tops 
from a successful 
applicant 

R&I in the Energy and 
Climate sectors | The 
Malta Chamber of 
Commerce, Enterprise and 
Industry 

17/04/202
3 Malta https://www.facebook.com/MICI

Eproject/ 

FiR.mt Participant in a 
workshop 

Engineering The Key to the 
Future | The Chamber of 
Engineers Annual 
Conference 

26/05/202
3 Malta 

https://www.coe.org.mt/2023/0
4/15/conference-engineering-

the-key-to-the-future/ 

FiR.mt 

Invited Speaker: 
NEEMO Project: 
Engineered Electric 
Mobility Solutions 

PROMISE Workshop: PV 
Reliability and 
Performance 

30-
31/05/202
3 

Anhalt 
(Germany) 

https://pv-
promise.eu/workshop/ 

FiR.mt Invited Speaker 

EU Sustainable Energy 
Week 

20-
22/06/202
3 

Brussels 
(Belgium) 

https://sustainable-energy-
week.ec.europa.eu/index_en 

FiR.mt Panelist Speaker 

PowerTech2023 
25-
29/06/202
3 

Belgrade 
(Serbia) 

 All 
Training | Paper 
Presentations | 
Special Sessions  

ICEST 2023 
29/06-
02/07/202
3 

Nis (Serbia) https://icestconf.org/ All Training | Paper 
Presentations 

ICEST 2023 
29/06-
02/07/202
3 

Nis (Serbia) https://icestconf.org/ UNIMAN Invited Speaker 

EU PVSEC 
18-
22/09/202
3 

Lisbon 
(Portugal) 

 FiR.mt Participant 

20th Jubilee Vienna 
Economic Forum 

12-13 
November 
2023 

Vienna, 
Austria 

https://www.vienna-economic-
forum.com/index.php/en/about-

en/vef-events-en/20-vef-en 

UKIM Invited Speaker 

 (VII National Congress on 
Renewable Energies) 

30 Nov. - 1 
Dec.2023 Madrid, Spain https://www.congresoenergiasre

novables.es/ 

APPA  
Organisers.                                           
Participants with a 
presentation 

GENERA 2024 6,7,8 Febr. 
2024 

Madrid, 
Spain 

https://www.ifema.es/genera APPA  
Participants with a 
stand and a 
presentation 

3.4 Printed promotional material 

The WP2 leader team designed the TRANSIT Project flyer in October 2022. It is depicted in Figures 12 

(front view) and 13 (rear view). It focuses on specific elements of TRANSIT, such as the project’s 

actions, target groups, expected impact or information about the consortium. Emphasis has been 

placed on using clear, enticing language and a welcoming, fresh style that communicates the project's 

idea through attractive images and critical graphics. The printed version of this brochure has been 

disseminated at all the events previously detailed in section 3.3. 
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An electronic version of the brochure is also available and can be downloaded from the project 

website. 

 
 
 
  

Figure 12. TRANSIT Project flyer: front view. 

Figure 13. TRANSIT Project flyer: rear view.  



 

D2.4 OUTREACH AND INFLUENCE MID-TERM REPORT 23  

4 OUTREACH AND DISSEMINATION OBJECTIVES FROM M19 TO M36  

TRANSIT's external communication and dissemination activities seek to communicate the project's 

objectives and outcomes to a broad audience by encouraging the adoption of project results and 

demonstrating their influence, as well as by facilitating information exchange and engagement not 

only with other similar projects and initiatives, but also with activities in industry, academia, and 

society at large. 

To achieve this goal, the UPM team will serve as the Communication & Dissemination leader, defining 

the basic pillars of a high-impact communication strategy alongside the other partners. 

UPM controls the consistency of results releases, workshop planning, news coverage, and project 

development in terms of dissemination, resulting in the achievement of the goals and obligations 

indicated in WP2.  

The communication leader constantly monitors the status of the KPIs established in the CDEP which 

have been recently (M15) revised in deliverable D2.2 Communication, Dissemination and 

Exploitation Report- Review and are discussed at all monthly consortium meetings. 

The four primary goals of the proposed dissemination and communication strategy for months M19 

to M36 are: 

1. In this period, it is expected that results of some work packages (training material, interactive 

material on the web, etc.) will be further developed to be available and also some project 

activities such as competitions and awards for different stakeholders are underway. One of 

the main objectives in this period will be to extend the utilization and exploitation of the 

results derived from the project. 

2. In addition, the communication plan should continue to work on: 

 Raise awareness about the project's objectives and expected impact. 

 Exchange TRANSIT experiences with other synergising  projects to reduce duplication and 

enhance impact.  

 Assisting TRANSIT communication with diverse target groups, including researchers and 

academics, trade associations, policymakers and regulators, local communities, and 

society. 


